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nUATNITUINITANAT

(Customer Service Charter)
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1) atuayudusznaunsmeninnssularusnisegansuisasiuaiilan (Total Solution)

2) Wunalnvesniasglunisudnduulouisnisiamuasegialne (Policy Operation)

3) NaNAUTAANNANTOVRIERAMNTIUING (Economic Competitiveness)
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Governance, Risk and Compliance (GRC) v84 5&u.
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(Service Standard)
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(Customer Journey)
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AFUREUINTT (Touch Points)

Physical Touchpoints

Digital Touchpoints
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® Aanssufieiy 31 sav. Fatewmodn
FINY LYY ULAAIUT ULERS
INTIANINAMIALTUNIUTDY Fau.
Tugugantunisiuameianeld
MSMAUYUATDINTENTIINITARS
wazRInTIUdY

® nsdnauduNwn ousu wserdu
Wens vsseelinnug lneinens
e, viSemigugAINTIle

® nsinsavaLiINUNANYBINITNILY/
Wmthil

® JUsznaunsinsie drinaulng
w3ea1 visedtinanuguily

ANIUTELNA

® Aaun1uToyANIMSANI HIW EXIM
Contact Center (0-2169-9999)

® nsusznduiusHutosmaIuled
way Social Media 994 5au. 819
Facebook (EXIM Bank of Thailand
g EXIM SMEs PLUS) YouTube
(EXIM Bank of Thailand)
hag Line Official Account
(@eximthailand) tLay E-Mail
Marketing

® JnuagiHELNITaYAIRTINA
YMIANTUAZUINITVOL SaU. N1
NsEINefeudlannsednd (EXIM
E-NEWS) dslufsaunannisdiua uag

wWeknIUA Ul sau.

° Uszsquﬁuﬁauhmu Video Conference

2. MsRANTNFRaUla

® N53RNUFUNUT BUTY vSaLlu

Weng ussenglinug suaud

o nslvideyadue/sulseiu N

4291749 Social Media ¥84 5&u.

1A Facebook (EXIM Bank of
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(Customer Journey)

AAFUNFAUINTS (Touch Points)

3

Physical Touchpoints

Digital Touchpoints

2. Msasadnaula (Me)

AMuTUEARIUNSAT (EXAC) ay
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anAaeuauveya lnentina/
Wifiaglidoyandnsiasiuay
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SnsndeUseiu uazAnsssuilo

® N1598AYN Wafl sau. SaLes uay
TIWAVMNILIUNBUDN 1TU Money
Expo , Thailand Smart Money uag
Smart SME Expo

o witnaw/dming Timuuzdilunis
SawReuenans uavUsediuande
Ussiudodu

® NslvAUSnYn wagluzIusng
dmsugUsenauns {1 EXIM
Contact Center (0-2169-9999)

Thailand %38 EXIM SMEs PLUS)
739 NNBINA 138 NTFUNUN
ooulau

® N15lvAUSNYINIU Video

Conference

3. MsAnRBNltUSAS

o nihaw/dmid Wuglsideyanis
Wldusns/meudednanu way
ANAUNNTOEN T UIIGT]

® TVISAW/AANUNE/NTIAUFLLUN
DUTH 1139 NITINNINTTUNAS
panawitelifuszneumsasinsvein
THusnsauide/sulseiu

o nslidayandnineiuazusns
WAy ﬁL%mzauﬁUQﬂﬁﬂmu
A0TUNNT FIBNIEAAIN BEN9
NN

® nsliAUSnuwn 6l EXIM Contact

Center (0-2169-9999)

o {Usznounsasinsueliduiie/
Sulsziu dugesmaivled uay
Social Media v84 §&w. 819
Facebook (EXIM Bank of Thailand)
ey EXIM SMEs PLUS) YouTube
(EXIM Bank of Thailand)
hag Line Official Account
(@eximthailand) wag E-Mail
Marketing
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(Customer Journey)

AAFUNFAUINTS (Touch Points)
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Physical Touchpoints

Digital Touchpoints

4. JUNDUNITAMIUNNT
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Contact Center (0-2169-9999)

® GnsandunISAUR LT
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® MIVNFINTIUHUENNNNATS
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o wilnawAd i Juruszanuay
uazgFuailedse

o nslvAmauLaraLiunIToLNs
NUNWAE S Ul U INLaLAIY
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o nslitayandnineiuazusng
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® Application “My EXIM”: U3n15013
SengUeyaialdy Unitusn Use TR
M3vgINssy TuasuAmun $158idu
WAEN1SYINGINTIUAY TaU. AILAULDS
(Self-Service) éinnil yjavaan

® 53UV e-service : F0IMLUATTAS
oyamansuiidnduvesgniriiu
il Helignidutoyarignies
meluszezadusings antuneu
NSARRBAUSUIANT MBNIUES
wenansliiigndn lawd 1) Debit Note
2) Credit Note 3) Attachment
a) enswadeulmtadidudn
5) SeMIMsERiAIEnsAsUR A
6) emsnonleasuiuntIsyay
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(Customer Journey)

AAFUNFAUINTS (Touch Points)

3

Physical Touchpoints

Digital Touchpoints
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2) msmauazaqﬁﬁm?u@%a
3) NSLAINITEIDBN

4) NM3FIPNUNNTTITERUAT
5) nMsvesumAUlINALNUY

6) M3veriaa1YNIUsTTI

® E-mail EXIMSURANCE: g04n14lu
nssu-daenansseninegnAiiv
sw1Ans Pglignanlasuienans
51597 anszezanlunsse uay
luispadndauanarsaiuasaunds
SUIANT LALN
1) Tudwosyiiiaiugie
2) ifaReudsraeyiiinaiuide
3) $189ULIIYAAINTHIBONAT
4) 5189ULT9U T IRNST 52 R

a1 (Overdue Report)

® U3M13 e-form: gnANENNTA
gAdToyaiANaly

U

Download &
wuuwesy electronics eagun
Aules saw. Inegnénanuisadnds
W9 5EU. HUYBINIE E-mail

EXIMSURANCE

6. NISUSNISUAINTTVIY

® YUNIW/AIVUNN MaUTETNaNY
WEINUNNTIAUS NTWaE UL

a o 4 a

NARAINUATUTNITINU NIV

INSANA

® N5TAUELILN aUSY Liteas
\A3ONLEUTENBUNNT UagN15Tn
Aanssudugmagsia ileasnslena

NWNITNAN

) I Y Y
® WUNU/AINUT HBUTDTNAIU
WNEINUNNTIAUS NTWaE UL
nanAuilazusn1sineru Social

Media 8% Facebook %38 dwa

o

® JaviuazingunsToyaITgsna
YNFITUATUINTVDY FaU. NI1U
NsEsSIeieudiannseiing (EXIM
E-NEWS) dslufaasndnniediua way
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(Customer Journey)

3

AAFUNFAUINTS (Touch Points)

Physical Touchpoints

Digital Touchpoints
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Center (0-2169-9999)

® Ms¥nauduNLT puUsH visellu
Weng vsseelinnug iueud
AN duEAAIUNSAN (EXAQ)
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AU YBIYNAT WM AU
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Focus Group

® SUlaUalauDLUL/I850 958U N1
EXIM Contact Center (0-2169-
9999) NMelAdannNasnIuAITSULaY

Aualsesieuseu

o JnuasinaLnToyanLTuae
U3N1590¢ sau. Tuguuuupdviale
unpuiiludsslend iugemna
Aules wag Social Media 994 5aw.
919 Facebook (EXIM Bank of
Thailand ag EXIM SMEs PLUS)
YouTube (EXIM Bank of Thailand)
ey Line Official Account

(@eximthailand)

® N15d1579ANUNINela AURBINIS
WazAUVTIveIgNAT HuElUIMS

&157MeUNNIg Microsoft Forms

® U53uH1U Video Conference

YoANaLITAUNISIHUINTS (Service Level Agreement: SLA)

15911550554
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usmaidnfduelitenisdsean (PSF)
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® anAdulena1sn1silng PSF Aaunan 13.00 U, suANsaunsatl
RudrdaylignAitelouuiniug/Direct Credit loneluiudeniu
® anAduena1sn1siUng PSF Aauian 15.00 W, suANsaunsatl

Ruiidaydgnantanielutusieniu

USNN55UTaLenaNsdseDn

° Qﬂﬁ'}?jmaﬂmsdaaaﬂ feunal 11,30 u. symsansasude
lnansaseonuaziIRuUyTanAivelauuviug/ Direct
Credit loneluiudeaiu

° qﬂﬁﬁumﬂmsdqaaﬂ fAeunan 14.00 . surAsasnsuie

onansaseanuavitudUydanalanieluiuifeniu

a v o
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WINTFIUNTIAUIANS

U3n15.Un L/C (Letter of Credit Issuance)

N

Qﬂﬁ’lauﬁ’maﬂm L/C wiauenansusenau nauan 14.30 u.

su1AsENNsala L/C laneluduieaiu

UsMsteudulusnalseind (Outward

Remittance)

anmBumveleutuluisszimandeuionaisusenou naunm
15.00 . suiAsausateuldulumnausemalanelutunenu

(NIUNTUN LT IRUAUTD)

UsN1ssuRulauanaelsena (Inward

Remittance)

e anAdududnsuaniUdsuiaranadlidndngd deunal 14.00 .

= v A

suIAsaTainRu Ugydanaivelawuvuue/Direct Credit

Y

Toneluiufeaiu

e anAdududnsuaniUdsunaranadliidndngd deunal 15.30 .

swnsanunsathRuddydanAlaneluiuseaniu

USNN55ULIIUsEAUNISdI®Dn (Insurance)

v A

anAmBdueNaIsuINsTuUsEiunisdesen daunan 13.30 w.

s5UNANAINNSDTULIIUSEA UM SdseanteneluTuReiuY

Usnseenvilsdemuseiunediannseiing

H1U3¥UU e-Guarantee Y8INTUARNING

gnindudvelisuiasesnilvdesusziumdidnvsedng iy
5¥UU e-Guarantee YBINTUABNINT NBULIAT 15.00 1. FUIATT
anunsaliuiniseenuilsderusziunsdianvseiind

(e-Guarantee) meluszeziian 1 9alus

USnseanvilsdermusyiunididnnsating
HusEuUU&end (Block Chain : BC) v04
BCl

gnfnBudvelisuimsesnviivdedUseiudidnnselind russuy
Block Chain ¥84 BCl Aauy3an 15.00 U. SUIASANNNSOMAUSANS
panulsderuseiudidnnsaiind (Block Chain) meluszesan 1

Fag

USNN5LOURUHIUTEUUUINLUA

v A

ANAEULBNAITANVB AU UAIUSTUUUIMLUM NauLIal 15.00 U,

Y

su1AsaunsaleuRkulanelu RN

U3N15LauRUKIUSEUU Direct Credit

P

ijﬂﬂ’1EJULE)ﬂa’]‘iﬁ”l‘UEﬂ@uL?mB\i’m%UU Direct Credit Aawyan 16.00 w.

suAsanunsateuulaneluiumeniy

UsmsdalSeniiusnusguu ICS (Imaged

Cheque Clearing and System)

® n3dliunuanv gnAdudaiitenniFeniu fewnan 12.00 w.
suIAsaunsadadaseniAuneluTufediu waglasuty

Tulwinisdalunsaidanu

(%

o nydlunudtineulng anddudadiennGeniu fawna
13.30 W. suAsanunsadadassnfuneluiudeiu waglesu

a LY o [ a s 1
Ruluiurhnisdalunsalidaniu

WA : szEzaINsEUINsaufinvuadady wisanesgiulunishiuinismanisiuges

sau. Fuduauyadureasuinnsiiezliuinisegeliusz@nEn1m LasnauauenIILAeInIsVedgNAI
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mvuald saw. Jweanudvsiasunlasszeznamsiiuinisldnuanumngay wasmniiudednts
nudeyaiianislusafnseasuaulanidvihnnvinlduinms Einaulng way/vie awivessuiag)

W3afnsa EXIM Contact Center (0-2169-9999) Tuunaziiavinissuinis
nsaimiawmaRn Ui lin1sUfuRnuauunfivas sau. Aseveazdn

sau. dununsdesiw/udle/sulomeaniduiiadulaes) lneazud slymuazgUassalunis
o a % ° =~ ] v 2 9 v ] N A v v Y a o ' A
Afiung wSeuimuaaAeiazusLas s umuinsal elignAuasdldusnsduladnlunsdin
AamnandunyilinisuddRnumudnddemeavedn sau. awnsanduinliuimsgnauazldusmsla

4

s siailas uaglidwansenusegne InsgnAnanunsafnse sau. LANLYBWINWNY WU auagnAi ¥3e

EXIM Website 138 EXIM Facebook #3 0@ 1uf vinn15d11inanulvieg) haza1v1ved sau. s e EXIM Contact

Center (0-2169-9999) Wudu suusianIunsal

[ v %
n1s¥udayadeundu (Feedback)
saw. asgnindsnuddgvendewesgndt iadeseaiou way daiauauuy Jezdulsslon

A smuLazUsuuTInsiausnisves sauw. Melduleuienisinnisteseuieulasiolauauue 109
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= U

5aU. Y198 ANAIANNITOSDUSHU LAY WEUBLUY H1U 7 Y9999 sau. damseul) taelidenltane eall

Y

1. MaNSFNA W1y EXIM Contact Center Ins. 0-2169-9999

2. MRV (SrUnTgedtlanIsuNISHANNTS suiAsiitenisaseenuastdrislsemelng)

w

I3 s . v 1% o o a <
maules sau. (www.exim.go.th) Inedutman > Suilamnuanuiu

P

174 e-mail (eximcare@exim.go.th ER) info@exim.go.th)

] ] d' d' ¥ 1 &Y d' % 4 [ & 1 < ¥
NIUAUNUNNGIVBDN YU fﬂuaiULﬁ@ﬁTﬁ@ﬂV] ﬂ‘U?J@Qiﬁ'U']@ 1111 Mﬁ@ﬁu’]ﬂ'ﬁl,m@ﬂi%mﬂlﬁﬂﬂ Wusu
6. \auauuy / Soussumeniiad 7 Audanududeaiiunisen
surAsiiensaseenuaviituisusemalng drinaulug o1msdndu vise dheaumnngg
3’;3J5qmﬁu’mm6u’1mi

[
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